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Helpful Language During A Crisis

O VERPRO M ISING  VS HO PE

"Don't worry! Everything will be fine"  

vs 

"This might be difficult but together we will get through it"

"I'm sure this will be over in a few weeks"

vs

"This might take a while. Let's focus on what we know today."

"Things will be back to normal soon."

vs

"Things might look different in the foreseeable future. Let's focus on how we can adapt."



Social Listening

Helps you understand the why, where and how of 

conversations as well as what people think.
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Q UESTIO NS TO  ASK 
YO URSELF

How are other similar businesses 

responding to the emergency? And 

how are their customers 

responding?

Do you need to craft content around 

your relief efforts, or additional 

policies?



Content
Strategy
W HAT TO  INC LUDE

O ffer Behind The Scenes 

Content

Showcase Your Favorite 

People

Promote A Topic That 

Resonates W ith The Times And 

Can Help People

Add A Human Element



Content
Strategy
W HAT TO  INC LUDE Ask Yourself: W ould This Topic 

Be Considered Insensitive At 

This Time?

Dig Into Your Content Archives 

To Find A Post W orth Updating 

And Reposting

Leverage Holidays And M icro-

Holidays

Acknowledge The Current 

Situation



W hat's Next

Ultimately, marketing in a time of social distancing 

means staying nimble, patient, flexible and informed. 


